FULFILLING THE LAW
Lesson 6, Matthew 5:13-20, K]V

-
BIG CLAIMS

Below the names of companies are scrambled, followed by their advertising slogans. Unscramble the names
to find out who is making these big claims. What are they promising? How factually accurate are they?

1. earlhy-vaddsion—American by Birth. Rebel by Choice.

2. krallham—When you care enough to send the very best.

3. trawaml—Save Money. Live Better.

4. sheetawi—Breakfast of Champions.

5. dailydensn—The happiest place on earth.

6. grubre gink—Have it your way.

7. armhonat—Fueling the American Spirit

8. stribhi sawyira—The world’s favorite airline.

9. acoc alco—It’s the real thing.

10. tegiltel—The Best a Man Can Get
]

PASS THE SALT, TURN ON THE LIGHT

Evaluate your “saltiness” or “bright-lightedness” by choosing a metaphor found below that best fits you.
What changes do you need to make to be saltier or brighter?

Popcorn Salt—My world would just not “taste” the same were it not for my presence. I add a godly influ-
ence that has stirred spiritual thirst in my friends.

Rock Salt—I have a potent presence, but I tend to present truth in too big of chunks. My influence is too
easily brushed off without penetrating the surface.

Garlic Salt—Salt is salt, but sometimes my actions leave a bad taste in the mouths of others.

Candlelight—My glow for God is alluring, but in a romantic, mystical sort of way. It can be so subtle that
others do not see God in every detail and in all His glory.

Strobe light—My pulsating beams draw attention, but because my godly behavior is on again, off again, I
am more of a distraction than an illuminator.

Crystal chandelier—The light of my life is refracted through the prisms of God’s eternal truth. I am there, but
people do not really see me. Rather they view God’s radiance showering my world with beautiful points of light.
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